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Young shoppers are starting to expect new payment methods such as digital 
wallets, in order to offer the best possible checkout experience.

“Despite the continued rise of e-commerce and online shopping, younger 
consumers still want to make in-store purchases. Digital wallets and biometric 
payment methods are critical for creating the best possible payment experience 
for younger consumers,” suggested Peter Galvin, chief product officer at global 
payment enablement platform NMI Payments.

“New data from NMI found that 83% of consumers ages 18-24 and 87% of 
consumers ages 25-40 said they are always excited to try new payment methods. 
NMI’s Payments Innovation Pulse Report showed that around half of consumers 
ages 18-24 (53%), 25-40 (57%), and 41-56 (46%) use payment applications for in-

store purchases.”
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Industry News

GoDaddy, Worldpay Deal Eases Omnichannel Payment Friction for SMBs, 
Consumers

E-Commerce Times Full Article

Worldpay from FIS and GoDaddy have partnered to allow small businesses to sell 
and accept payments from online marketplaces to social media. This deal solves a 
money issue for business transactions between online and in-store shop owners. 

This deal launches Commerce 360, an all-in-one omnichannel solutions platform 
designed to provide small businesses with the ability to manage their website, 
inventory, and marketing efforts all on the one-stop platform.
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Young Shoppers in Stores Expect Easy Digital Payment, Service Options

E-Commerce Times Full Article

Customer Analytics Now a Pivotal Piece of the Retail Sales Puzzle

E-Commerce Times Full Article

Chief Financial Officers are investing in technology to scope out more precise 
customer insights according to the 2023 Retail CFO Outlook Survey.

Other trends in the survey include: 

• 58% plan to use customer data analytics to predict better and manage customer 
demand to make inventory decisions
• 57% plan to use customer data analytics to make real-time recommendations to 
customers
• 54% plan to use data analytics to promote interconnectivity via loyalty apps and in-
store and online shopping experience

According to BDO’s National Digital Leader for Retail & Consumer Products, Robert 
Brown, “We are seeing a big movement in shopper and customer data. It prevents 
the alternative approach where retailers load up on inventory blindly and then must 
deep discount much of that inventory still sitting on the shelves untouched. All this 
plays into knowing how to respond to consumer needs by being a better retailer.” 

https://www.ecommercetimes.com/story/godaddy-worldpay-deal-eases-omnichannel-payment-friction-for-smbs-consumers-177480.html
https://www.ecommercetimes.com/story/young-shoppers-in-stores-expect-easy-digital-payment-service-options-177460.html
https://www.ecommercetimes.com/story/customer-analytics-now-a-pivotal-piece-of-the-retail-sales-puzzle-177486.html
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Selected E-Commerce Transactions

Expedia 
acquired Liberty
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Consumer

The U.S. economy continues to face recessionary concerns in 2023 – prices rose 
5.0% in March from a year prior according to the Consumer Price Index report. 
Consumer and retail companies face headwinds from surging energy prices, 
continued labor shortages and rising interest rates, which may impact margins. 
In the long term, however, consumer spending trends represent potential growth 
opportunities.
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Consumer

State of the Industry

Source: Capital IQ

Source: Capital IQ

Source: Capital IQ

Source: Capital IQ
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The Value of 

Accomplishment
The highest level of expertise and hard 
work is what accomplishment requires. 
It’s what you deserve and what we do.

• We sweat the small stuff. 
• Take a 3:00am call.
• Say yes.
• Say no.
• Dig deeper when things get tough.
• And  celebrate with you when your 

efforts pay off and you can reflect on 
it all and say, “It’s really remarkable 
what we’ve accomplished here.”

• Then and only then, will we know that 
we’ve accomplished something 
meaningful, too.

Andrew Crain brings to Mirus a diverse skillset of transactional,
executive and legal acumen. Andy is an experienced
dealmaker, and his prior experience as a family business
owner gives him a unique vantage point from which to
successfully guide clients through the financial, operational
and emotional aspects of the transaction process. An
investment banker since 2005, Andy provides merger &
acquisition and corporate finance advisory services to owners
of consumer products, food & beverage, business & industrial
services, manufacturing and distribution companies
throughout New England and nationwide. An investment
banker since 2005, Stuart also has 20 years experience as a
senior executive of national retail chains, and e-commerce
and direct marketing companies. Stuart has led shoe, home
furnishing, continuing education and food catalog
companies. He has additional experience in apparel and
beauty. Stuart’s transaction experience centers on e-
commerce and catalog companies, food and beverage,
and home and gift. Stuart, a frequent speaker and writer, has
an MBA from Harvard University and has taught direct
marketing and advertising at Bentley College.

About Mirus

Spending on consumer products & services drives over two-thirds of the US economy
and. Well-capitalized consumer companies are turning to M&A as a key business
strategy to gain access to high growth emerging markets, cover the multichannel
landscape, acquire scale, and ensure access to resources. Our Consumer Group
understands these trends and can help you best position your company for growth or
a successful exit in the midst of ongoing consolidation. Mirus provides direct access to
sector-specific expertise, as well as global buyers and sellers.

Partner Spotlight

Andrew Crain
(781) 418-5950

crain@merger.com

Stuart Rose
(781) 418-5922

rose@merger.com
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